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FY2026/8 3Q (cumulative)
FY2025/8

3Q (cumulative)
(million yen, %)

ResultsForecastResults vs.

Forecast
YoY

% to 
sales

% to 
sales

% to 
sales

101.6106.0100.0222,824100.0219,372100.0210,123Net sales

102.0106.627.2860,79627.1759,60327.1557,044Gross profit
99.9103.624.053,39424.453,44124.551,527SG&A expenses

99.7101.88.719,4868.919,5449.119,137Personnel expenses

97.5116.30.61,3000.61,3340.51,119Advertising expenses

102.3130.81.12,4241.12,3690.91,854Promotion expenses

100.1103.13.88,4813.98,4743.98,225Logistics expenses (Shipping)

100.2101.63.16,8653.16,8533.26,758Rent expenses

98.792.70.61,3420.61,3600.71,449Utilities

99.7108.40.51,1500.51,1530.51,061Depreciation

99.9103.55.512,3425.612,3515.711,921Others

120.1134.13.37,4022.86,1612.65,517Operating profit
104.179.20.13020.12900.2381Non-operating income

92.9122.40.01020.11100.083Non-operating expenses

119.9130.73.47,6022.96,3412.85,816Ordinary profit
285.1ー0.0710.025ーーExtraordinary income

201.6186.90.0750.0370.040Extraordinary losses

120.1131.63.47,5982.96,3292.75,775Profit before income taxes

142.1165.30.92,1000.71,4770.61,270
Corporate, inhabitant 

and business tax

52.158.50.13100.35950.3530Income taxes – deferred

121.9130.52.35,1881.94,2561.93,974Profit income
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Summary of Third Quarter (Cumulative) 
Financial Results (Sep-May)

■ As in 1H, we achieved higher net sales and profits at all levels versus both the previous year 
and the forecast.



3Q (cumulative)3Q1H

(million yen, %)

ResultsResultsResults vs.

Forecast
YoY

vs.

Forecast
YoY

vs.

Forecast
YoY

101.6106.0222,824104.6107.478,886100.7105.3143,937Net sales

102.0106.660,796105.8109.721,818100.2104.938,978Gross profit

+1,240+1,8847,402+1,240+1,2503,327+574+6334,074
Operating
profit

+1,260+1,7867,602+1,260+1,2563,383+518+5294,218
Ordinary
profit

+931+1,2135,188+931+8842,368+319+3282,819Profit income

+0.1+0.127.3+0.3+0.627.7(0.1)(0.1)27.1Gross profit

%
 to

 s
a
le

s

(0.4)(0.6)24.0(1.1)(0.8)23.4(0.5)(0.4)24.2
SG&A
expenses

+0.5+0.73.3+1.5+1.44.2+0.4+0.32.8
Operating
profit

+0.5+0.63.4+1.5+1.44.3+0.3+0.22.9
Ordinary
profit

+0.4+0.42.3+1.1+1.03.0+0.2+0.12.0
Profit
income
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Financial Results Highlights
(FY2026 1H, 3Q, cumulative)

■ In 3Q, growth in net sales and an increase in gross profit margin led to a significant increase in 
profits at all levels. 



ClosedNew 
stores

Corporate
customer
ｂusiness 
(offices)

EC
（Mall-
type）

EC
(In-house 
website)

Stores 
(located 
outside 
Tokyo)

Stores 
(located 
in Tokyo)

210.1

＋3.7

＋7.3

＋0.21 ＋0.38 ＋0.94
＋1.7

(1.7)

222.8

136.6

＋２.３ ＋3.4 (0.12)

＋0.55 ＋0.65 ＋1.2

(0.98)

143.9

73.4

＋1.3
＋3.8

＋0.34

(0.16)

＋0.29 ＋0.47

(0.73)

78.8

+ 5.4前同差 + １２.７

3Q (cumulative)３Q1H

(million yen, %) FY2026/8FY2025/8FY2026/8FY2025/8FY2026/8FY2025/8

YoYDifferenceResultsResultsYoYDifferenceResultsResultsYoYDifferenceResultsResults

106.0+12,700222,824210,123107.4+5,43078,88673,455105.3+7,270143,937136,667Total

106.1+12,650218,562205,911107.9+5,69277,49571,802105.2+6,957141,067134,109Existing stores

106.6+11,100178,910167,810109.0+5,23063,51658,285105.4+5,869115,393109,524Stores

108.4+3,77148,53444,762109.0+1,38316,79015,407108.1+2,38831,74329,355
30 stores located in 
Tokyo

106.0+7,328130,375123,047109.0+3,84646,72542,878104.3+3,48183,65080,168
105 stores located 
outside Tokyo

102.1+60328,95928,356101.8+17210,0019,828102.3+43018,95718,527EC

102.8+2147,8117,597113.6+3422,8512,50897.5(128)4,9605,088In-house website

101.9+38821,14720,75897.7(169)7,1497,319104.2+55813,99713,439
Mall-type
EC site

109.7+94710,6939,745107.9+2903,9783,688110.9+6576,7156,057
Corporate customer
business (offices)

101.2+504,2614,21184.1(262)1,3911,653112.2+3122,8702,558New stores, Closed

3Q (cumulative)3Q

+ 7.2

FY26/8FY25/8

1H
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Net Sales （By Sales Channel）
■ Sales exceeded across all channels. (Store sales grew both in Tokyo and outside Tokyo.)

（billion yen）

ClosedNew 
stores

Corporate
customer
ｂusiness 
(offices)

EC
（Mall-
type）

EC
(In-house 
website)

Stores 
(located 
outside 
Tokyo)

Stores 
(located 
in Tokyo)

ClosedNew 
stores

Corporate
customer
ｂusiness 
(offices)

EC
（Mall-
type）

EC
(In-house 
website)

Stores 
(located 
outside 
Tokyo)

Stores 
(located 
in Tokyo)

FY26/8FY25/8 FY26/8FY25/8



3Q (cumulative)3Q1H

(million yen, %) FY2026/8FY2025/8FY2026/8FY2025/8FY2026/8FY2025/8

YoY
Compo
sition 
ratio

Amount
Compo
sition 
ratio

AmountYoY
Compo
sition 
ratio

Amount
Compo
sition 
ratio

AmountYoY
Compo
sition 
ratio

Amount
Compo
sition 
ratio

Amount

98.713.229,39914.229,789103.312.79,99913.29,68396.513.519,40014.720,106
Audio visual 
products

125.12.96,5002.55,197126.43.02,3612.51,867124.32.94,1392.43,329Cameras

93.95.812,9426.613,788101.75.64,3885.94,31690.35.98,5536.99,472TVｓ ④

86.51.02,1811.22,52086.90.96861.179086.41.11,4941.31,729
Recorders and
video cameras

92.31.12,4101.22,61291.01.08061.288592.91.11,6041.31,726Audios

103.340.289,57541.386,691106.940.531,91240.629,864101.540.157,66241.656,826Home appliances

94.66.113,6206.914,40598.36.34,9496.85,03292.56.08,6706.99,372Refrigerators

100.06.915,4307.315,432100.67.05,5317.55,49999.76.99,8997.39,933Washing machines

101.75.612,5285.912,31897.95.24,0975.74,183103.65.98,4316.08,135Kitchen appliances

119.010.523,2869.319,571129.711.69,1689.67,067112.99.814,1189.112,503
Seasonal home
electronics

130.37.717,1126.213,129135.510.07,9127.95,837126.26.49,2005.37,292(Air conditioners) ③

99.74.29,4544.59,483102.64.03,1314.23,05098.34.46,3234.76,432Personal care electronics

105.732.572,44732.668,545101.932.725,80834.525,322107.932.446,63831.643,222
Information 
communications 
equipment products

112.56.614,7166.213,07999.87.25,6577.75,667122.26.39,0585.47,411PCs

94.83.57,8964.08,32791.83.52,7474.12,99396.53.65,1483.95,334PC peripherals

109.517.037,79916.434,515107.816.813,29216.812,325110.417.024,50616.222,190Cellular phones ①

126.713.730,44511.424,033131.813.７10,85611.28,233124.013.619,58911.615,799Other products

147.24.39,6013.16,523227.94.23,3172.01,455124.04.46,2843.75,068Video games ②

100.80.81,7990.81,785103.00.96890.966999.50.81,1090.81,115Sporting goods

108.01.63,4881.53,230113.91.31,0421.2915105.61.72,4451.72,315Toys

118.30.61,3800.61,166115.40.64740.6410119.90.69060.6755Medicine and daily goods

106.199.6221,86799.5209,059107.599.678,57599.573,104105.499.6143,29199.5135,955Retail goods sales

89.90.49560.51,06488.30.43100.535190.70.46450.5712Other business

106.0100.0222,824100.0210,123107.4100.078,886100.073,455105.3100.0143,937100.0136,667Total

117.23.98,7533.67,46898.23.52,7463.82,798128.64.26,0063.44,670(Housing equipment)*
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Net Sales （By Product）
■ Sales increased compared to the same period of the previous fiscal year as air conditioners, 

cellular phones, and video games remained strong.

*The figures included in each product category are separately aggregated.

Note 1) The details for each product category are excerpts. Note2) The breakdown of ‘Other Businesses’ includes income from real estate rentals and related items.
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116.9

108.1

123.2

182.1

79.7
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103.0

111.0

140.1

127.9

95.1

114.7

110.8

55.0 48.5

237.9

106.6

88.5

117.0

103.8

139.0

144.1

127.0

90.5

126.4

206.1

40
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FY2025/8 FY2026/8

② Video game consoles② Video game consoles

（％）

542.0
(May)

■ Air conditioner sales also grew at stores outside Tokyo due to the “2027 problem.”

Net Sales （By Product） * Including YoY Comparison of Orders Received 
(POS basis)

① Cellular phones (vs. FY2023/8: Prior to the 

revision of the Telecommunications Business Act）

① Cellular phones (vs. FY2023/8: Prior to the 

revision of the Telecommunications Business Act）

③ Air conditioners (vs. FY2024/8: Prior to the 

change in the Zero Emission Tokyo Strategy)

③ Air conditioners (vs. FY2024/8: Prior to the 

change in the Zero Emission Tokyo Strategy)

* Figures in parentheses exclude sales 
from stores impacted by subsidies in 
the previous fiscal year.

* YoY comparison excludes new 
stores and outlet stores.

Sales declined in January following a demand surge in FY2024/8 
and FY2025/8 (December) associated with the revision of the 
Telecommunications Business Act.

■FY2024
FY2025

Sales remained strong as residual value contracts increased and 
replacement cycles shortened.

■FY2026

Sales remained strong due to a recovery in Nintendo Switch 2 
inventory and the release of popular games.
Sales grew, particularly in May, due to rush demand ahead of 
the Nintendo Switch 2 price increase.

■FY2026

Sales remained strong, particularly at stores in Tokyo, due to 
the expansion of the Zero Emission Tokyo Strategy.
Sales have been strong also at stores outside Tokyo since 
February due to the “2027 air conditioner problem.”

■FY2026 Sales had been sluggish due to declining demand caused
by a decrease in TV viewing, but they gradually recovered in
February and thereafter thanks to replacement demand
linked to the Olympics and the World Baseball Classic, as well as 
strong sales of Mini LED TVs.

■FY2026
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27.07%

(0.37)P

27.66%

26.0%

26.5%

27.0%

27.5%

28.0%

２６/825/8

27.15%

(0.43)P

＋0.10P

＋0.12P

＋0.11P
＋0.07P

＋0.16P

27.28%

26.0%

26.5%

27.0%

27.5%

27.16%

(0.54)P

27.62%

26.0%

26.5%

27.0%

27.5%

28.0%

25.0%

26.0%

27.0%

28.0%

29.0%

30.0%

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug

FY2024/8 FY2025/8

FY2026/8

Gross profit margin trendsGross profit margin trends

YoY difference
3Q cumulative

＋0.14P
Cumulat

ive
3Q1H2Q1Q(％)

27.1５27.０７27.１９27.2２27.１６FY2025

27.２８27.６６27.０８26.6３27.6２FY2026

＋0.１４＋0.５９(0.1１)(0.５９)＋0.4６Difference

Increase in the composition ratio of cellular 
phones, etc. 

[Store] Improvement of the quality of customer service 

[EC] Enhancement of our in-house EC website

8２６/825/8

Increase in the composition ratio of 
air conditioners 

Increase in the composition 
ratio of video games 

２６/825/8

27.22%

(0.35)P

26.63%

26.0%

26.5%

27.0%

27.5%

28.0%

Factors behind the change
in gross profit margin (YoY difference)

Factors behind the change
in gross profit margin (YoY difference)

２６/825/8

＋0.９９P

＋0.９６P

(0.２３)P

＋0.５７P

1
Q

2
Q

3
Q

C
u

m
u

la
tiv

e

Gross Profit Margin
■ Gross profit margins for major product categories, which declined in 2Q, improved in 3Q.

*By quarter

OtherWashing 
machines

RefrigeratorsAir
conditioners

TVsProduct
mix impact

FY2025/8 FY2026/8 FY2025/8 FY2026/8

OtherWashing 
machines

RefrigeratorsAir
conditioners

TVsProduct
mix impact

OtherWashing 
machines

RefrigeratorsAir
conditioners

TVsProduct
mix impact

FY2025/8 FY2026/8

FY2025/8 FY2026/8

OtherWashing 
machines

RefrigeratorsAir
conditioners

TVsProduct
mix impact

＋0.14P

＋0.46P

(0.59)P

＋0.59P



Personnel expenses increased due to the introduction of the “PA rank” (part-time 
staff) evaluation system, investment in an employee-friendly work environment, and 
other factors.

(58)＋349■Personnel expenses

Rebranding costs increased (Black Friday, TV commercials, etc.).(34)＋181■Advertising expenses

EC coupon expenses increased due to intensifying competition on shopping mall sites.＋55＋570■Promotion expenses
（Including the expenses for exhibited products）

Inventory receipts and shipment volumes of air conditioners increased due to strong 
sales driven by the Zero Emission Tokyo Strategy and the 2027 problem.＋7＋256■Logistics expenses (Shipping)

Utilities expenses decreased due to lower electricity consumption and a switch to a 
plan linked to market prices.(18)(107)■Utilities

(47)+1,867Total

（0.4)P（0.5)P（% to sales)
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SG&A Expenses

YoY
difference

YoY difference factors
vs.

Forecast

FY2026/8 3Q (cumulative)FY2025/8 3Q (cumulative)

(million yen, %)
ResultsForecastResults vs.

Forecast
YoY% to sales% to sales% to sales

101.6106.0100.0222,824100.0219,372100.0210,123Net sales

99.9103.624.053,39424.453,44124.551,527SG&A expenses

99.7101.88.719,4868.919,5449.119,137Personnel expenses
97.5116.30.61,3000.61,3340.51,119Advertising expenses

102.3130.81.12,4241.12,3690.91,854Promotion expenses

100.1103.13.88,4813.98,4743.98,225Logistics expenses 
(Shipping)

100.2101.63.16,8653.16,8533.26,758Rent expenses

98.792.70.61,3420.61,3600.71,449Utilities

99.7108.40.51,1500.51,1530.51,061Depreciation

99.9103.55.512,3425.612,3515.711,921Others

100.2102.20.71,5880.71,5850.71,555（System maintenance expenses)

(million yen)

■ In addition to human capital investment, we recorded expenses associated with rebranding 
initiatives.

SG&A expenses to sales ratio was 24.0%,
an improvement of 0.5 points compared to the same period last year.



0.63
１.０

2.4

3.9

3.4

6.7

6.5

3.2

4.5

５.５

7.4

0.4%
0.6%

1.4%

2.0％ 1.7％

3.0％ 3.1％

1.6％

2.3％

2.6％

3.3％

-1.0

0.0

1.0

2.0

3.0

4.0

5.0

0

10

20

30

40

50

60

70

80

16/8 17/8 18/8 19/8 20/8 21/8 22/8 23/8 24/8 25/8 26/8

営業利益 営業利益率

Rush demand before 
consumption tax hike 

Stay-at-home 
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+2.0 billion yen

５.５

+３.４

＋0.30
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7.4

20

30

40

50

60

70

80

90

100

+ 1.88
Increase in the 

gross profit

+3.75

+ 1.24

Increase in SG&A 
expenses

(1.86)
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Operating Profit
Factors for increase/decrease

3Q (cumulative)
Changes in operating profit

3Q (cumulative)

（billion yen） （billion yen）

vs. FY25

FY26FY25
Other

expenses
Store 

operating 
expenses

Selling 
expenses

Personnel 
expenses

Gross 
profit 
margin

Net
sales

vs. Forecast

FY26
Results

FY26
Forecast

Other
expenses

Store 
operating 
expenses

Selling 
expenses

Personnel 
expenses

Gross 
profit 
margin

Net
sales

（billion yen, %） Personnel 
expenses

Personnel
Expenses (% to sales)

Sep. 2019 (FY2020 1H) ： Rush demand before consumption tax hike
From Oct. 2019 (FY2020 1H) ： Reactionary fall in demand following rush demand before consumption tax hike
From Mar. 2020 （FY2020 2H） ： Stay-at-home demand and teleworking-related demand due to COVID-19

６.１

＋0.93 ＋0.25＋0.05

(0.16)

＋0.03 ＋0.11

７.４

20

30

40

50

60

70

80

90

100

Decrease in SG&A 
expenses

+0.04

Increase in the 
gross profit

＋1.19
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Balance Sheet
Increase 

/ Decrease
As of

May 31, 2026
As of 

Aug 31, 2025
(million yen)

＋12,30596,33084,024Total current assets

＋3,39330,24726,854Cash and deposits

＋4,99616,77711,780Accounts receivable – trade

＋3,62740,71037,083Merchandise

(254)36,50636,761Total non-current assets

＋38417,23116,847
Total property, plant and 
equipment

(65)749814Total intangible assets

(573)18,52619,099
Total investments and other 
assets

＋12,051132,837120,786Total assets

＋9,49445,32435,829Total current liabilities

＋2,77715,58712,810Accounts payable – trade

(200)2,4092,609Current portion of long-term 
borrowings

＋1928,3438,150Accounts payable – other

(1,120)13,58814,708Total non-current liabilities

(845)6,0466,892Long-term borrowings

＋8,37458,91250,538Total liabilities

＋3,48732,19128,703Total retained earnings

＋3,67673,92470,247Total net assets

＋12,051132,837120,786Total liabilities and net assets

■Cash and deposits

Assets

■Accounts receivable – trade

・Increase due to strong sales of air conditioners 

and other products

・Cellular phones: Increase due to strong sales
・Personal computers: Increase due to the impact 
of demand brought forward and higher unit 
prices resulting from soaring semiconductor 
prices

・Air conditioners: Increase in preparation for 
rising demand associated with the 2027 
problem and the expansion of the Zero Emission 
Tokyo Strategy

Liabilities
■Interest-bearing debt

(Long-term borrowings)

・Decrease due to repayment of borrowings

Net assets

■Retained earnings

・Payment of dividends  (1,700)
・Profit income ＋5,188

Total

■Merchandise

・Increase in cashless payments (credit cards 

and IC cards)

As of May 
31, 2026

As of Aug 
31, 2025

As of May 
31, 2025

(million yen, %)

8,4559,5019,199
Interest-
bearing debt

0.110.140.13D/E ratio

＋3,487
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Development of Stores and Corporate
Customer Business Offices

Compositio
n ratio

As of May 
31, 2026

Number of
stores, %

－139All stores

56.879
Stand-alone 
stores

S
to

re
 f

o
rm

a
t

10.114
Supermarket 
complex

25.936
Shopping 
mall

7.210
Other 
complex 
stores

Compositio
n ratio

As of May 
31, 2026

Number of
stores, %

－139All stores

13.719Hokkaido/Tohoku

R
e

g
io

n

10.815North Kanto
*Includes 1 outlet store

49.569South Kanto (Tokyo, etc.)
*Includes 31 stores in Tokyo

10.114Chubu

9.413Kinki/Chugoku

6.59Kyushu/Okinawa

As of May 
31, 2026

As of Aug 
31, 2025

As of Aug 
31, 2024

Number of 
offices

161410
Number of 
corporate customer 
business offices

＋2＋4＋1Opening

New Open 
Kojima & BicCamera Aeon Mall Sendai Kamisugi Store
(Sendai City, Miyagi)

■ On October 8, 2025

Closed

Kojima & BicCamera Narumi Store (Nagoya City, Aichi)■ On November 9, 2025

Opening of corporate 
customer business offices

Other complex stores

Supermarket complex

Shopping mall

Stand-alone stores● Stores

● Corporate Customer Business Offices

FY2026FY2025
Aug. 31

Number of
stores End of 

3Q
MayAprMarFebJanDecNovOctSep

139１３９139139139139139139140139１３９All stores

+2＋1＋1－New Open

(2)(1)(1)－Closed

Kojima & BicCamera COTOE Hashimoto Store 
(Sagamihara City, Kanagawa)

■ On May 29, 2026

Kojima & BicCamera Hashimoto Store (Sagamihara City, Kanagawa)■ On May 10, 2026

■ On November 4, 2025

Kobe corporate customer business office 
(Kobe City, Hyogo)

■ On May 25, 2026

Himeji corporate customer business office 
(Himeji City, Hyogo)

*   indicates a corporate customer business office.
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1. Summary of the Financial Results for 
the Third Quarter of the Fiscal Year 
Ending August 2026

2. Earnings Forecast for the Fiscal Year 
Ending August 2026

3. Topics



Full year2H

(million yen, %) FY20２6/８FY20２5/８FY20２6/８FY20２5/８

vs.

Previous 
forecast

YoY
Revised

forecast

Previous
forecast

Results
vs.

Previous 
forecast

YoY
Revised

forecast

Previous
forecast

Results

100.0104.0294,000294,000282,79099.4102.7150,062151,000146,122Net sales

107.9111.98,2007,6007,325100.6106.24,1254,1003,884Operating profit

107.6109.98,5007,9007,732101.9105.94,2814,2004,043Ordinary profit

108.2112.55,3004,9004,709103.3111.82,4802,4002,217Profit income

+0.2+0.227.427.227.2+0.5+0.527.627.227.1Gross profit

%
 to

 s
a
le

s

(0.1)(0.1)24.524.624.6+0.3+0.324.824.524.5SG&A
expenses

+0.2+0.22.82.62.6+0.0+0.12.72.72.7Operating
profit

+0.2+0.22.92.72.7+0.1+0.12.92.82.8Ordinary profit

+0.1+0.11.81.71.7+0.1+0.11.71.61.5Profit income

14

Earnings Forecast (FY2026/8)
■ No changes from the previous forecast, which was  revised upward in April 2026
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Dividends and Purchase of Treasury Shares
FY2026/8

(Forecast)
FY2025/8FY2024/8FY2023/8FY2022/8FY2021/8FY2020/8FY2019/8

２8２2161414141210Total

Dividends per 
share (yen)

000000001H

02000000Commemorative

２8201614141412102H

2,1561,7001,2311,0801,0791,079931776
Total cash dividends
(million yen)

(40.7)36.030.83７.７18.717.115.411.7Dividend payout ratio (%)

(500)－300－－500－300
Number of
shares
(in thousands)Purchase of 

treasury shares
(900)－279－－419－154

Total
acquisition
(million yen)

10
12

14 14 14
16

20

28

2

11.7
15.4 17.1 18.7

37.7
30.8

36.0 
(40.7 )

-40

-30

-20

-10

0

10

20

30

40

5

10

15

20

25

30

19/8 20/8 21/8 22/8 23/8 24/8 25/8 26/8

Ordinary dividend (yen) Commemorative dividend (yen)

Dividend payout ratio (%)

(Forecast)

Dividend Forecast Revision
Notice Concerning Change in Dividend Policy and Revision to 
the Year-End Dividend Forecast (Dividend Increase)
(Released on Ｊｕｌｙ 13, 2026)

The Company has basic policy of distributing 
dividends backed by its business 
performance, taking fully into account 
profitability with regard to its shareholders, 
company performance forecast going 
forward, the strengthening of the corporate 
profit base, etc.

To further enhance shareholder returns, the 
Company has decided to set a quantitative 
target of a dividend payout ratio of 40%.

In light of the change to the dividend policy, 
the Company has decided to increase the 
year-end dividend for the fiscal year ending 
August 31, 2026, by 4 yen from the previous 
forecast of 24 yen, revising it to 28 yen per 
share.
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1. Summary of the Financial Results for 
the Third Quarter of the Fiscal Year 
Ending August 2026

2. Earnings Forecast for the Fiscal Year 
Ending August 2026

3. Topics



Rebranding

17

IP collaboration

Selected for the first time 

as a “Supplier Engagement Leader,” 

receiving the highest evaluation

(May 2026)

ESG evaluation

CDP2025 Supplier Engagement Assessment

Collaboration with the popular TV anime BLUE LOCK

→ Seeking to attract a wide range of customers

Human capital management

Redesigned recruitment site

New store opening

Revamping the layout to make it easier for applicants to 
envision their future careers in accordance with their 
values and aspirations

Kojima & BicCamera minanoba Kawaguchi Store

Scheduled to open on 

September 17, 2026, 

in Kawaguchi City,

Saitama

Part 1 (May 23–July 3, 2026)

Topics

Part 2 (July 4–August 16, 2026)

(tentative name)

https://www.kojima.net/recruit/

URL for Kojima’s new graduate recruitment site

→ Strengthening efforts to secure employees who will 
serve as the foundation for future growth



Topics (Shareholder Returns)

18

Change in dividend policy

Acquisition of treasury shares

Expansion of shareholder
benefit system

After changeBefore change

Number of vouchers Number of vouchers Shares held

1,000-yen voucher x ２1,000-yen voucher x 1100 or more

1,000-yen voucher x ４1,000-yen voucher x 3500 or more

1,000-yen voucher x 61,000-yen voucher x 51,000 or more

1,000-yen voucher x 161,000-yen voucher x 153,000 or more

1,000-yen voucher x 211,000-yen voucher x 205,000 or more

Expansion of the shareholder benefit system 

based on the number of shares held with a 

record date of August 31

≪Record date: August 31≫ 

Released on July 13, 2026

—Applied starting with the August 31, 2026 record date—

―Applied starting in FY2026/8－

To further enhance shareholder returns, 
we aim for a 40% dividend payout ratio
as a quantitative target.

40% 
dividend 

payout ratio

We will buy back shares with the aim of 
enhancing shareholder returns, 
improving capital efficiency, and 
implementing flexible capital policies in 
response to changes in the business 
environment.

Maximum of 500,000 shares
■Total number of shares to be 

acquired:

Maximum of 900 million yen
■Total value of shares to be 

acquired: 

July 15, 2026 – September 30, 2026■Acquisition period:

Market purchases on the Tokyo Stock Exchange■Acquisition method:

16
22 22

2４ ２８
＋2

＋430.8

36.0 
(34.7 )

(35.1 )

(40.7)

20

25

30

35

40

5

10

15

20

25

30

35

40

24/8 25/8 26/8 26/8 26/8

Dividends (yen)

Dividend payout ratio (％)

(As of April 9, 2026) (Revised forecast)(Previous forecast)
*In addition to the shareholder benefit system described above,
we will issue shopping coupons to shareholders based on their 
holding period as part of our long-term shareholder benefit program.


